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¢ SimilarWeb  »

Komatsu/)MaBS SRR EsES, Bk
HEB(E, REEEEEI0E , BIR#E
s i e NEEIHY, EISSIRMGREERSE, 8

&5 Global Rank e Country Rank Category Rank

Traffic Overview

Total Visits

D[] On desktop & mobile web, in the last 6 months
Total Visits 130.29K
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SKFERE[F-1907 TP L, I B BN ER R RIS i
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& SimilarWeb komatsu Solutions Resources Pricing AboutUs Login EN~ Traffic b}" countries

[} On desktop

ADD COMPETITORS

= 7.13% ~20.62%
= 6.58% w28.73
= 6.54% wB.34%
‘Year Founded Headquarters Related Mobile App:

- 6.34% A12.19%
ed Employees o -
| | 4] 5.78% A3.00%

See 247 more countries

&5 Global Rank @ Country Rank Category Rank

China

v 43,661 * 63,707 165

Traffic Sources

] On desktop

Traffic Overview

Total Visits Engagement 66.42
2 Sits
20 On desktop & mabile web, in the last & month
29.49%
Total Visits 1.04M
w5
1.88% 1.32¢ 0.89% 0.00%
1 Awg. Visit Duration 00:05:06 @ i = ot
4.96

Bounce Rate 45.89%
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COVID-19: Where Daily Death
Tolls Are Highest

Number of confirmed deaths of COVID-19 patients per day
in selected countries (7-day rolling average)’

E-Commerce » B2C E-Commerce u n n Total number of deaths (as of May 19, 2020)

Prices & Access v

H et S, 91,985 Ital 32,007
E-commerce worldwide - Statistics & Facts B o 0 sy
$ Uk 3479 © Spain
Published by |. Clement, Mar 12, 2019 DOSSIER ON THE TOPIC () France 28,239 ® Germany 8,123
For private consumers around the glabe the most well-known farm of e-commerce falls Into the business E-comenres Al Mmoottt UARICE = S, =ltaly = UK = Spain == France = Germany

worldwide prepared by our experts
@ retall or anline shopping. 11 refers to online purchases

L as well as from web-only online retailing corporations

to consumer (B2C) category, which includes c
from bricks-and-martar retallers, s

available for direct download 2,500
as PPT & PDF!

Ich as

such as Amazon com or Raku ted 1.8 billion people worldwide purchas

- G to repon

wann 2,000

online, During the same year, glob, ail amounited to 2.8 trillion U.5. dollars and proje

a growth of up to 4.8 trillion U.S. dollars by 2021
[ head more 1,500
: x Important key figures
STATISTICS ON THE TOPIC E-COMMERCE SHARE OF TOTAL GLOBAL 1,000
RETAIL SALES IN 2023
e DIGITAL SHOPPERS
Digital shoppe
L‘:::ru‘l : R Country with highest online shopping 500

Molbile COMMERCE SHARE OF TOTAL RETAIL SALES pensiradon rate a8 of Q2 2017
N NORTH AMERICA China 0

Digital payment

1 5 10 15 20 25 30 35 40 45 50 55 60 65 70 76

Most popular online shopping category

* from first day with 100+ cumulative deaths
Sources: Worldometers, National Health Agencies

@@ statista%a
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Nicky Hsieh (33014... ~ Create New Open Save More -

CREATE AUDIENCE
B (New Audience) People on Facebook

Location 5M - 6M people @

Demographics Page Likes Location Activity Fa C e b O O k

Age and Gender Top Cities Top Countries Top Languages

.
Age Countries Selected Audience [ -~ Compare A u d | e n C e

18: — Anys
L Taiwan 16% I +1644%

rer:rr Men Thailand 15% I +517% | n S I g h tS

Interests United States of America 127 +46% H‘X E/L‘ E‘i
f N\

- I %
INTERESTS > Japan 7% +711%
ADDITIONAL INTERESTS
Kao Corporation

+ Malaysia 5% . +382%

Indonesia 7% I +10%

Connections Hong Kong 5% I +2150%

Pages Mexico 4% I +0%

People Connected to Myanmar 4% +208%
+
Vietnam 4% I +20%
People Not Connected to
+ Dana See All
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Facebook ZEFREBHMA 35 L XF/E R/ EAHERA

Instagram  FE_EHEE 25-355% RifIE R EHRA
Youtube — FE EHE 25-355% BEIR -7
~ Line EFRERAR A7 ME/ER/EE  EFEE
/call
— Messenge FBI&EE A7 AME/BR/EE  BEREae
r /call
- WhatsAPP B#/ErEMAE Ao (%) MB/ER/ESE BHFS
/call
WeChat  @%/TEIESE A2 (FEH) AB/ER/EE BAFE/
/call FE/ETEE
F
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v Device

Demographics

*
)
[
u
u
u
u
U
¥

Safari
- Gender, Age, Area...

Content
- Tagging, Keywords, Platform...

Online Behavior Multi-tagging System B Online

Behavior

- PV, Dwell time, Freq...

v,s View Ad1 4 times
*,,Click Ad1 2 times
Site ...

- Click, Subscribe, Cart...




Rethinking the Marketing Funnel

OLD: Broadcast

TV, radio, out-of-door

Direct mail, brochure

Product test, comparison

In-stare purchase

Reward points

reness

Loyalty

NEW: Customer Networks

Search, buzz, blogs

Online research, user reviews

Social networks, YouTube,
local search

Group discounts, purchase
on-linefin-store/mobile

“Friending” (FB, Twitter, email},
customized up-selling

Reviews, links, “likes "
sacial buzz

From “The Network Is Your Customer,” by David Rogers
(Yale University Press, 2011) www.davidrogers.biz
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malE > [ iranhBikE: (BERFREE)

CREATE AUDIENCE

B (New Audience) People on Facebook
Location 5M - 6M people @
Demographics Page Likes Location Activity
Age and Gender Top Cities Top Countries Top Languages
Age Countries Selected Audience [ ~ Compare
18+ — Any: )
Taiwan 16% I +1644%
Gender
All Men Women Thailand 15% I +517%
e eis -~ United States of America 14% I +46%
% I 711%
INTERESTS > Japan 7% +711%
ADDITIONAL INTERESTS .
) Indonesia 7% I +10%
Kao Corporation
Malaysia 5% I +382%
Connections Hong Kong 5% I +2150%
——— Mexico 4% +0%
People Connected to Myanmar 4% +208%
Vietnam 4% I +20%

People Not Connected to
See All



THIREUR > THRMISEE (Google Trends)

= GoogleTrends  tE# <
RF FirF nE -
wEFH ® R HEFH + AELETE
2 v BE 12188 v FEER v Google HEET ~
EERENBRB(L oL




FEISBE > THRMMT BHTEEE(Social Blade

«utl SOCIAL BLADE » YouTube Enter YouTube Username

# '™ SUPPORTED PLATFORMS ¥  TOPLISTS ¥  LIVECOUNTS/REALTIME ¥ CONSULTING COMPARE BLOG % PREMIUM MEMBERSHIP

o

Mg TE vt r‘:‘”j&;
SELE A é@kﬁﬂ 28
Biorés s s [ |

1 R rrpmer ~
B!OFG Bioré Taiwan (©)

UPLOADS SUBSCRIBERS VIDEOVIEWS COUNTRY cpanneL Type © USER CREATED

26 1.57K 9,044,330 ™ Oct 14th, 2013

People

APPLY FOR YOUTUBE PARTNERSHIP

Detailed Statistics  Featured Box  Similar Channels  User Videos  Live Subscriber Count  Achievements

User Summary Future Projections
USERS RECENT VIDEO

94,853rd 4,081,293rd 434 9592h 17,252nd 974,806th
SOCIAL BLA SUB® ER JEQ VIEWS OUNTRY )EQPLE

100 44-4% 5469 $7. 5K 1.876M ~30-2%

SIIRSNRIRFRS FNR THE N NAVE EQTILAA LANNTLI V CADMIMRC REAVIFWS FNR THE | AST 2N NAVE l , el oo Budassda



i

SEEE> T FEuhESIE

RMME RERSUE REAKERE  BPME R osiMenu Unique o, Click Clicks
P Visitors - V_pt.ar
isitor
5 R Sl 438 644 13% 1.5
iy . ErEiH R 471 656 14% 14
RS E 7 AT REABES 214 13 7% 15
BNk BERAE - B4R —RIE fR RS 7
: b i ] 1404 2075 43% 1.5

SHEEE R 884 1088 23% 1.2

Views
per
Visitor

Unique

Video View Visliors

scroll

HETBREA 243 437 49% 1.8
FIbEETR 241 461 51% 1.9
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SEEIE> 1R ERER

| Last 90 days 100 % of people - <+ Add Filter

E] Overview n Due to a system issue, some events logged between June 1, 2020 and June 4, 2020 are not available to view.

==

= Dashhoasds Starting July 1, 2020, businesses who create analytics reports that include individuals in California will see impact to reporting in Facebook Analytics.

We've released a Limited Data Use feature to give businesses more control over how their data is used in our systems and better support them with Learn More
their California Consumer Privacy Act (CCPA) compliance efforts.

@ Create Dashboard

Unique Users New Users Median Session Length Sessions

e 56.1K 43.7K 0.6 seconds 101K

Active Users

2,

Revenue
Funnels User Activity ° Metric:  Unique Users + Time Interval: pajly » Show By Device Type = + »
Retention
1.5k Overall
Cohorts e
M Phone
Breakdowns Computer
11 Tablet
Journeys
v ¥ All Other @
Percentiles I
500
Events
|
Event Debugging 4

Overlap 519 5/26 6/2 6/9 6/16 6/23 6/30 17 iha wn /28 B8/a Bm
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BRAND AWARENESS = BRER FEED

A 2y

Ag B

Awareness

Opinion

CAPABLE

Preference

Purchase TRUST
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+ Internet Live Stats R FHADEE
* Google Trends i BRI - MRFHE
* Google Alerts fFETEERHESE

» comScore EHREEP DAL
* Facebook Insights HE & FR

Google Trends [flgt=rigsh
Google Alerts 1FETRREEHEE
comScore ERE RIS

* Facebook Insights B # R

Digital Advertisement fBI& &%
QR Code / Email / User Data Collection

* Google Analytics

* Client's CRM System

Client’s Data Collection / Filtering




